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full marks for the questions. 

AnsuJer e_ither in J~11qlis}1 or in l t ..;s<1111t·8 t' . 

1. Ans,.vcr the following ns dirc·, ·tt·d : (any ton) 
1~ 10- 10 

~C~JfT~ ~-C~C<l1~~ ~~ f~iit ~ (fitr:cff{../1 ft{~) 

(1) Which of the follo,,V ill~ is nut included 

in psychogrnphic scgn1t'11tntio11 of 

n1a rkets ? 

HC'!:11~ ~cm lJ~~~~ '!>Jl~1◄~ <1\$rl◄ l<l~ l'-".ir•M 

~~ , r~!Jf 

(a) Personality 

~~ ( ·untd. 



(ii) 

{b) Lifesty le 

(W')~-fe"l~ 

(c) Attitude 

~ .. ll~l<! 

(d) Culture 

~ 

Which one of the foll . . 
· owmg is relat d 

m1cr-o-environmental f, e to 
· orces? 

~~~~ . 

~? ~~-a,-5'(\5 

(a) Demographic 

{b) 

~~~ 

Marketing intermed1· . anes 

¾i<il4<f'l -l~~l<fil~ 

(c) Economic 

(d) Socio-cultural 

~~~ 
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(iii) Televis ion is a n exa mple o f 

~ (.<T)f..fmf ~~"'I~ r.UP-Jfz;,t,..1 ~ ? 

(a) e m e rgency goods 

i9/~<T>1ci1•1 a<IJ 

(b) convenien ce goods 

,ffe~~ 

(c) shopping goods 

~<AT~ 

(d) impulse goods 

~~a<IJ 

(iv) Consumer behaviour is affected by 

~ ~'l ~'01<31~~ ~ -@~ ~ '"'I 

(a) 

(b) 

(c) 

(d) 

family 

9lf.rnTa, 

age 

~ 

income 

'51m 

All of the above 

'89f<r<l \511U~t<fi~G1 
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(v) 

(vi) 

Sales pro • m_o t10 11 activi ties a 1·c 
conducte d by 

~ ~ffl"f ¢f~¢1isiC<lM 'YfMblM~ ~ 
(a) p roducers 

~~9ll"trl¢1~rn 

{b) wholesalers 

~Mwi,~~ 
(c) retailers 

~I MW),~~ 
(d) governmen t 

~ 

Which on f e o the followin . 
component of d g is n ot a 
~ pro uct planning ? 

~ ~ 'YfM<1>tlrlHI ~~ = 
(a) . ,"",.,? 

(b) 

(c) 

product innovation· 

~~ 

product diversification 

~ e<ilbJJ<M"f 

product standa d' . ....,., ~ r 1sation 
"-''<J ~1.:i <M'l 

(d) produc t brand ' mg 
~ ~~~'l 
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(vii) Which one o f t h e following 1s not c1 n 

adver t i s ing goa l ? 

~ f.<T5W.G1 ~~ ~ ~ ? 

(a) Attention 

t:fTfrl '5T~c1 

(b) Desire 

~ 

(c) Adoption 

<.!/l<li:I "lj.:{ 

(d} Action 

~ 

(viii) Product simplification is the process of 

91~ ~~~¥"!"I ?i_'al <£1~ ~ , <1''3 

(a} increasing the product line 

91~ ~5f<!"<ii~"I ,ffeii ~ ~ 

(b} 

(c) 

changing the p roduc t line 

91~ ~5f<!"<ii~"I ~ <lxl1 ~ 

reducing the product line 

91~ ~5f<!"<ii~"I ~ <lxl1 ~ 

(d} amending the produ c t line 

91~ ~5f<!"<ii4"'1'1 1,<;.t"fl~ <lxl1 Bl 
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lx1 

:x 

IC../ ~ =-.a'. se ;.;_::g 

~7.§ 

{b I Ex:-.; b: ti-:, .:1 

~ 

(c. 

Id 

. .:....±-.•e-rris::-.g 

?~~ 

i>"....; ::i:icrty 

~ 

fb) 

F, 

/r 

l d J 

... ~ ,;;;r- £: ~ ~ _"=:--! ~ ~ Z":...;;, .r;--- _;, 

,. ,_ ~ ,. - ~ -:- ! < -<.,,-__ ~ ~ 3:"'.": !,?_:, - :;., 

~ ~';'"> .. ~ "!"7 

(a} 

{bJ 

{CJ 

td. 



-------111111111..-----

2. 

(xvii) A ___ provides writte n infon 11;11 j()
11 

a bou t th e produc t, its fc,1tur (' s , 

composition, performance e tc . 

---

(Fi.ll in the bla1tk) 

.!j ~ ~~, ~ ~ , ~"f '5TPJ; 

<1>144>1Mlb1 ~ ~ I . ( ~ ~ 9jfct <Rl) 

(xviii) Segmentation of consumers based on 

factors like climatic zone, con tin en t/ 
country, region, state etc. constitute 

segmentatio~. 

(Fi.ll in the blank) 

~, ~ I c-P"I, l!i!~c,, ~ ~ R,fu~ 
~~ ~ '<lc.Gl{llC<fS ___ ~ 
~ I (~ ~ 9jfef <Rf) 

Answer the following questic;>ns : (any five) 

2x5=10 

. ~a-i~ Mil ~ ~ ~ g (fiit<l>/Z,{f 9/w{;f J 

{i) 
What is marketing environment? 

~ '1 ~ ~? 
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(ii) Whc1t is trademark? 

(iii) What is direct m a rketing? 

~~Pl<fR!"f P1>? 

ct · ? (iv) What js bran mg . 

~ ~~1:f F15? 

(v) 
. ? 

What is social marketing . 

>ii~ 1!%i<1> <liSiJ◄<f>"'l•I F15 ? 

k . ? 
(vi) What is green mar etmg . 

~ <1iSil<l<f>"'l•I F15 ? 

. ? 
(vii) What is sales promotion . 

~~~'1~? 

. ? 
(viii) What is rural marketing . 

~ <11911◄<1:i◄"f ~ ? 

(ix) 
. . ? 

What is skimming pnce . 
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3. 

(x) What is market segmenta tion? 

~ R~IIS/-1<M•i ~ ? 

Answer an.y four of the foll.owing : 

. Sx4=20 

~ M~lt<l~~ Nl♦]t,(1' ~ ffi ~ g. 

(i) Explain the distribution . . 
are ge pohc1es which 

nerally ad opted b 
manufacturers. , Y the 

~~91!"T-14Si~>i<tiC'1 ~~ 
-11R>>il]_~ ~ ~ I ~ ~ ~ ~'f 

,., 

{ii) Briefly explain the funct1·ons of 
packaging. 

C6R~'f<f ~P1i~Jft ~ . 
V"J..\,'t' ~ ~ I ' 

{iii) . Explain th . e importance of 
'ffil~~ ~ =-r marketing. 

... ..,.~~~, 
(iv) Explain the . 

seg importance mentation. of market 

'ffiR W-.:,IIST--1~~ ~ ~,m~ ~ , 
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(v} Explai n the advantages of packaging. 

CUfC9fr&f~'t<f ~<f~ ~ITT <fi<ll I 

{vi) Explain the signi ficance of channels of 

distribution in marketing. 

<l\911<!1~ 9'5 ~'1 21~ '5t~9f<1 ~ <fi<ll I 

(vii) Explain the significance of the study of 

consumer behaviour. 

(viii) Explain the advantages of direct 

marketing. 

~ ~M~~ ~~ ~ <Al I 

4. Answer any four of the following : 
10x4=40 

~ ~lt.<11~ M<ISIC"Yf ~ ~ ~ ~ 
(i) What is marketing mix? Explain about 

the '7Ps' of marketing mix. 3+7= 10 

~'1 ~'1 f<Ts ? ~"I~~~ p ~ 

~ <UI~ ~ I 
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(ii) Discuss the various concepts o l 

marke ting . 

~~ ~~11 ~~'f1m \5711:"G'J ll>•II 1i-111 

(iii) Discu ss th e different bases u sed /i, r 

market segme nta tion . 

(iv) 

~ ~1::,fi§i4~ ~~~I f.mm csr,;;f-.J!­
i!lf1Ci=1lb41 ~1 

What is product life cycle? Expla in th e 

differen t stages of produc t life cycle. 

3+7= 10 
~~~Ffi?hi GG-
~ I • .._,,Rf l',fl::,J/ ?f<frn-r.<11<1 '1<(.11 

(v) What is Pricing? o· 
. n . . iscuss th e fa ctors 
111 uencmg d · 

pro u ct pricin g d · · ec1s ,o n s . 

2+8= 10 
>i<I <1~9 fu; ? 8<:!~ ~ ~,~ F,r 
~1 t ?fl"IT-Tr-11-1 tnm., . Cf P,jj'~ ~l<llffl\!, 

• '-'111.~1115-11 ~ ,, 

(vi) Disc u ss th. . 
e various 

force · n enviro nm e n ta l 
s in uen cing ma rk t· 

e m g 
~~"If. ,jtt~,f.~ . . 
~l1<r.=rr -f-<1I f1ftb if ?fff1.,11f4'(1. 

,• •·J'< ~,r.,.,.1t1>-11 -r-11 1 
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(uii) Wh :t1 1·1 r. h: , r1 r1 1•I ,, f rJ1c,tr,b Jt1,,,, ✓ 
l•:xpl :,m th,: ·1:,11,, ,,·1 f:u.rr,r" whir h ;,ff,., • 

t h i: 1.h,,1,.1: ,,f , h:,nr1r:I ,,f rJ1•~tnbu1 ,,,r, 

/,~~ 1(1 

(viii) IJ i s <; u ,s rh1: ·1:., r11 , u ·1 f:J ,. tr, r·1 tr,,,t 

infltJ1:nr:1: rJJri --.1;rn1: r ~>':h ;;, ·11r, 1;r 

(ix) 

(x) 

Explain t h,: d, ff ,: n : nl. 1:l#;m r.nt.., ,, f 

prom,,ti,,n mix . /J1~1.Jngu1:ih b ;-; r·v•:r.r, 

,Jdv1; rtis1:rn1:n1. :.ind p ubl u:i ty 

@·it,(1.-if'I f.i~•r-1 f-1f-.::J ;?fpr. ;,:--rr-1 'W"'fJ'i ~ ­

f,rr;,;f'-1•' ·!.114' ''.'.!IJ!•M .ir-;, !. ·,w-f--:.1 s.rf""-11 

What. is new prrJduct df: vd<Jprncnt . ., 

Expl,j in the; vu n,,u..., '>lt: p s inv,,lv•:<l 1n 

new product d ev<; Jr,prncnt prCJ<.f:'l.!-1. 
L ,.~ - l(J 

- r~I !1'1l ·£ :n1-1 1-lf('lf 7,r. 'j '.<71 -~ .;-;,-; !!'1[ ; :Hf• ; 

~ frr•W"I 'lf~I !- -;,f-1 ~ ;,rf ~II •,pfRrr:'11◄ '1li-frl ~ , 

1 l'w:m 'i /UJCS1 U 1M /If J ,r,,M,J(, L5 l~U{)O 
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