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Answer the following as directed
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r in English or in Assamese.
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(b) Lifestyle

(iii) ‘Television is an example of
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(c) shopping goods
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. impulse goods
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Sales promotion activities are
conducted by o

R& TEIeIRe IR AR
(@) producers e
TR
(b) wholesalers
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(c) retailers
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(d) government
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(a). product innovation
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(vii) Which one
advertising goal ?

firarG (D! Ao 57 ?

(a) Attention
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(b) Desire
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(c) Adoption
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(d) Action
e

(viii) Product simplification ist

S FEA T TH G ], TS
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(a) increasing the produ
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(b) changing the product line
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reducing the product line
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(d) amending the
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b)) A provides written intkn-m.”I
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about the product, its featyr
€S

composition, performance etc.

(Fill in the blank)

Ry e, TR AR, e g
TR R FE| (W] AT 47 )

(xviii) Segmentation of consumers based on
factors like climatic zone, continent/
country, region, state etc. constitute

segmentation.
(Fill in the blank)
S, SR/ (e, S, Lo Sifi fofes

T
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Answer the following questions - (any five)
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Is marketing environment ?
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(i) What is trademark ?
Aifetanfoz 52

(iii) What is direct marketing ?
srey aGiadac e

(iv) What is branding ?
7y Al 2

(v) What is social marketing ?

e e 2

(vi) What is green marketing ?

oTeT IEEaae 62

(viij What is sales promotion ?

ARl SEefwe 52

(viii) What is rural marketing ?

sy I e

(ix) What is skimming price ?
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(x) What is market segmentation ?
(v) Explain the advantages of packaging.

R Rewmd for
3. Answer a (relaea Afaure A 4
ny four of the followi | ‘ |
owing :
5x4=00 (vi) Explain the significance of channels of
e IR R SR Ses i ¢ distribution in marketing.
() Explain the distributi kAR
on policies whij
are which
generally adOpted b ' (vii) Explain the significance of the study of
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consumer behaviour.
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10x4=40

(i) Explai
plain the im
ar keting_
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arketing mix ? Explain about

(iv) Explaj
plain the i
m
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R R ' the “7Ps’ of marketing mix. 3+7=10
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i) Discuss the various concepts ol

marketing.
agadaca fafon qaPTE Sl Bt | !

(i) Discuss the different bases used for
market segmentation.

3T Rewma A qaza o fafen (ofBrys
QTS| 7] |

(iv) What is product life cycle ? Explain the
different stages of product life cycle,

3+7=10
w2 T 5% Ty B fafeq nfiaram A¢felt
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(v)  What ig pricing ? Discuss the factors

influencing product pricing decisions.
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i) Discussg the

Jrseus various €nvironmental
orces mﬂucn(:ing Mmarketing
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(vii) What 1s channel of distribution 2
Explain the various factors which affect
the choice of channel of distribation

LM ]()
fagas aarAt (s A one e e maa ma
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i) 1)i ; . Yz 4 factors that
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the different elements ol

ix) Explain . :
g X Distinguish betweer

promotion rmix
advertisernent and publicity

f+4=10
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(x) What is new product development ?
e > -
Explain the various steps involved in
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